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DearDr. Mayne

The Ceter for Science in the Public Intere§&SPIl)writes tourgethe Food and Drug
Administration (FDA)to takeimmediate enforcemeuiction to preveninauthorizedmplied

Alow sucaroand fi r e d sugae diaims,such ashi | | gvettdngdarsdii | e s's, 08 we e t
beverageroducts that arkighin sugar These claimsre in violation of théederalFood Drug,
and Cosmetic AgFDCA), andmisleadconsumersy obscumg which choices of beverages
beg supportahealttul diet

CSPlis a nonprofit consumer edwtion and advocacy organization that has worked since 1971

to i mprove the publicbs heal tWedondtacceptgh bett er
governmehor corporatgrants andresupported pmarily by the moe than hd million

subscribers tour Nutrition Action Healthletter.CSPI provides nutrition and food safety

information directly to consumers, and has long advocated for legislation, regudation,

judicial rulings to ensure that foddbels ad ad\ertising areclear and transparent, arttht they

convey useful and relevant public health information.

Belowwe discuss the importance of reducing sugar consumpiatithe role labeling caplan

in either sipporting or hindering sugar naction efbrts We estabish thatfi | ougabs c | ai ms

are presently not authorizdry FDA, andthati r e duc édcbageams must meet sy
requiremats. We presentexamples o9 productsfrom five different braands currently marketed

with unauhorized impledfi | o w 0s igdacedsugad c | aaddessrbehow the labeling

of the® products isnisleading. Finally, we call onFDA to take ation againsthe manufacturers

of theseproductsandurgethe agencyto issue regulationauthorizng Alow addedsuga olaims
basedntheDaily Value(DV) for added ggar Such regulations wouldllow more halthful

productsto identify themselveswhile precuding less healthy products frdmearingmisleading

claims

I. Reducingaddedsugarconsumption is a public health priority , and misleading
labeling inhibits progresson this priority

Data from the National Health aiutrition Examination Surveg2015-2016) make clear that
Americans are eatingd drinking too muchsugar About 13 percentof calories consumed by
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aduts come fromaddedsugass, andsuchsugars mke upan even higher perceot childrents
calories(16 percen).? In contrastthe20152020 Detary Guidelines for Americar(®GA)
recommend consumirigss han 10 percent afngs total daly calories fomadded sugars
Only 44% of adults and 33% ohitdren aremeeting this recommendatién.

The DGA guidelinefor added sugar intakerms the basis of the percage DV for added
sugars adopted by the FDA is inal Rule on thRevisionof the Nutriton Facts panetl. The
new added sugars linassistsAmericansn following advicethat theyshouldlimit added sugar
to no more than 50 grandsgily for a 2,000 cairie per day diet.

This ad/ice is based on ample scientific popt for the benefits of det limited in addedggars.

The DGA concludethatfi s t revadeng® shows that higher consumption of added sugars is
associated with the risk for excess badgight and type 2 diabetesTheyalsoconcluded that

istr on g Gkowsithdt eatirgy padrrs that include lowemitake of added sugars are

as®ciated with reduced risk of cardiovataudisease in adultandiimoderate evidenéeshows

that sucheating paernsare associated witleduced risk of obesity, type 2 diaggt ad sone

cances.® TheFDA took note otthesefindingsin its Final Rule a the Nutrition Facts panel
notingthat theDGA A ¢ o n ¢ | utltkre ¢ sttorig @rnd consistent evidence thdthedietary
patterns charactesed, in part, by lver intakes of sugar swtened foodsrad beverages relative

to less healthy patterns, aresae ci at ed wi th a ‘reduced risk of

Food labeling has the pantial toanplify the DGA& messages lproviding consumers with
clear, actionale information to help them make healthyacesand limit their sugar
consumption But toooften, food labeldear claims that mislead consumers to séésst
healthyproductsthatthey believe to be health€onsuners seekingo adhere to the DGA
guidance on added sugansy seekproductdabded fireducedsugab or products claimigto be
low in total oraddedsugars Unfortunately, som@roducts presently on the market belaims
that couldmisleadconsumergo slect products they believe to bempaible with efforts to
limit sugar intakebut which atually mntain high amountsf sugar

1 U.S. Department of Ayriculture Food Surveys Research Grodigded sugars in adufigliet: what we
eat in Anerica, NHANES 2012016.Dietary DataBrief No. 24 (October 209).
https://www.ars.usda.gov/ARSUserFiles/80400530/pdf/DBriefSources _of Added_Sugars Adults'
Diet_20152016.pdf
2U.S. Health & Human Sews, U.S. pt. of AgricultureDietary Guidelines for Americans 202920,
8th Ed. ([ec. 2015)https://healh.gov/dietarguidelines/205/resources/2015
2020 Dietary Guidelines.pdf
3 Ibid.
4 U.S. Department of Agriculture Food SurveResarch GroupAdded sugars intake of Americans:
what we eat in America, NHANES 202814 Dietary Data Brief No. & (May 20T7).
https//www.ars.usda.gov/ARSUserFiles/80400530/pdf/DBrief/18 Added_Sugars_Intake of American
20132014.pdf
® Food and Drug Adnmiistration. odLabeling:Revisionof the Nutrition andSupplemental Facts
I6_abels. 81 Fed. Reg. 22742 (May 27, 2016).
Ibid.
" Foad Labeling: Revision of the Nutrition and Supplement Facts Labels, 81 Fed. Reg. 33,729,
(finalizedMay 27, 2016) (codied at 21 CF.R Part 1)hereinafter 81 Fed. Reg. 332].



https://www.ars.usda.gov/ARSUserFiles/80400530/pdf/DBrief/24_Sources_of_Added_Sugars_in_Adults'_Diet_2015-2016.pdf
https://www.ars.usda.gov/ARSUserFiles/80400530/pdf/DBrief/24_Sources_of_Added_Sugars_in_Adults'_Diet_2015-2016.pdf
https://health.gov/dietaryguidelines/2015/resources/2015-2020_Dietary_Guidelines.pdf
https://health.gov/dietaryguidelines/2015/resources/2015-2020_Dietary_Guidelines.pdf
https://www.ars.usda.gov/ARSUserFiles/80400530/pdf/DBrief/18_Added_Sugars_Intake_of_Americans_2013-2014.pdf
https://www.ars.usda.gov/ARSUserFiles/80400530/pdf/DBrief/18_Added_Sugars_Intake_of_Americans_2013-2014.pdf

II.  Unauthorized low sugarand reduced sugar clains are prohibited under the Federal
Food, Drug, and CosmeticAct

A nutrient ©ntentclaim, the catgory of clam to which thesélow sugao andfireduced sugar
claims belongis defined a$ia] claim that expresslgr implicitly characterizes the levef a
nutrient of the type required to be in nutrition labeléigNutrient content claims can either be
express(e.g, Alow sodiun®) or implied. An implied nutriert content clam includesany clam

t hat nA[ d] e socanindreglisnt theleid inrhannerdhasuggests that a nutrient is
absent or present in a certain amad@ng, i h i g h riann %d)utrient tontentlaimscan
alsobe either absoluteg., flow fatd) or relative(e.g, freduced fat).Separate rgulations cover
the use ofibsdute, versus riative, claims!®

Underthe federal FoodDrug, and Cosmetic Act (FDCAgection 403(r)(2)(A)(i)a nutrient
content &aim mug be made in accordaneath specific regulatiors authorzing the use ofhat
type ofclaim!! In 1993, FDA issuedules authoriing nutrient content claims for total fat,
saturated fat, cholestdy sodium, andtotal) sugas.’> Therulea u t h o r i xxexddms foro w
fat, saturatedat, cholesteol, sodium,and calories'® andsetupperthreshold for the amount of
the relevahnutrientpermitted per serving on foods that madech claims However,FDA

chose not to definabsolutegilow sugao claimsin its 1993 rule becausefibund thatfithe
available consesus documents do not providgiantitative recommendations for daily intake of
sugar'* Since then, the body of evidence on harms of excesgbie of added sugars has
mounted sufficiently thacommendations to limédded sugars are incled in theDGA.
However, FDA has not yeimended its regulations define eitheflow sugao or flow added
sugab claims.Since thee ae no regulations authorizing the usee{press or impliedlow

sugap claims,FDA has stated that reuchclaimsmay be used®

The 1993 ruledid, howe'er, auhorizethe use ofelativefireduced sugarclaims such agiess

sugao andflower in sarp under ertain conditions fiReduced sugarclams are authorizedn
foods that contaiat least 2%ercent less sugaepReferenceAmount Custanarily Consumed
(RACC) compared with an apppriate reference food. To comply with the regulations,food
bearinga fireduced sugarclaim mustdiscloseonits labelthe identity of theeference food and
thepercent that themaunt ofsugar dffers between the twfoods(e.g. , AR50 percent
t han [ r ef ginasiaemerthnoediate]ly @djacst to theclaim.!’

821 C.F.R8 101.13(b)

921 CF.R.8 101.13(b)(2).

0 Seee.g, 21 C.F.R.§ 10162(b)(2)and21 CF.R.8 10162(b)(4).

1121 U.S.C8 343(r)(2)(A)(i).

12 FoodLabeling: Nutrient Content Claim&eneral Priciples, Petibns, Definition of Terms;
Definitions of Nutrient ContehClaims for the Fatratty Acid, and Cablesterd Content of Food, 58 Fed.
Reg 2302, 2305 (Jan. 6, 1993) (to tmdified at 21 C~.R.pts. 5 & 101) [hereinafter 58 Fed. (Re2302].
13 %ee21 C.F.R. 8101.62; 21 C.F.R. § 101.61,(QF.R. § 31.460.

1458 Fed. Regat 2335.

15U.S. Food and Drug Adinistration. Food Labeling Guidg(January 2013
https://www.fda.gov/medi&1606/downlad

1621 CF.R. § 101.60€)(5).

1721 C.F.R§ 10113().



https://www.fda.gov/media/81606/download

Thus, any food bearing @low sugao claim, and any food bearingfeeduced sugarclaim but
failing to nameareferene food, is misbrande under BCA.

lll. Manufacturers are making unauthorizedlow sugarand reduced sugarclaims

CSPlidentified 19 productsfrom five different brands that maletherunauthorizedmplied
Al ow oslainggarm r e d suga® claimswithoutnaming a reference prodyatsing the
termsi s wdardii weetened (Table 1).

Sweetness is typically derived from sugéncluding dextrose, gluces sucroseand oher
sugars)which may be present in a variety of ingredieddedo food, such asorn syrup,

refined cane sugarand conentrated fruijuices Theternrs i Danelies w e e, dwhene d
used without additional qualificatn, aregenerallyunderstood to refdo sugar This

connotation is so strorthat federategulatiors sometimes requthe disclosureiSweetened

with nonnuritive sweetends)o when sweetness is derived framingredientthat doesiot
containsugar'® Especiallysincenone of theproducts in Table 1 contain nautritive
sweetenerghe clainsii | i pweetengd i s osweemfn s | i gvdetpil y u s tsweatd t a d
andfiless sveetoimplicitly characterizéevels ofsugas.

Thetermsiilightly o (9 products)fisartad (1 product),fislightlyo (3 products)andfjust a tad (3

product$ eachimply that a lav (i.e., small)amount of sugars are preseiithe Merriam-Webster
Dictionay defines thavor d fistdmegniis mal | ¢ ¥ A & ma d dasmallarn s
insignificant amount or degreéd These wods are alsynonymous witlthe wordii | @w wh i ¢ h
is defined & fismall in nunter or amound®* Thereforetheproducts beang claimsofi | i ght | vy
sweetenedi s o r t @N hlpsedetpandil j u st  aodalt bead unauthered implied

flow sugao claimsand areanisbranded unddfDCA.

The termiles® (3 productsjmpliesthat a lowelamount of sgarsis present compared to some
referance product.Becawsethe Q Drinks productswe identify in Table 1 arelabeledfless
sweeb and y& do not identify any rerence producttheyarealsomisbranded under FDA.

Terms similaor identicalto theseunauthorized sugatams areusedelsewhee i n t he FDAGOG
food labelingregulatiors to indicatelow or reducedamouns of sugars For examplein the
regulations defining the standamf identity forspecificcanned fruitsthephrasesis | i ght | vy

sweetenedland Al i g ht dredefisedircorttreastwathd & dlyasweetenedl t o
charaterize cannedtuits with lower density ofaddedinutritive carbohgratesweetenes(i.e,
sugar$.?? This provides further evidencéhat FDA regulations defingermslike fislightly sweed
andflightly sweetenedlasimplying low or reduced levelof sugas.

1821 C.F.R8 1(6.66(b)(2).

19 MerriamWebster Dictimary. https://www.merriamwebger.com/dictionary/slightAccesseduly 26,
2019.

20 MerriamWebster Dictionaryhttps://www.meramwebser.com/dictionary/tadiccesseduly 26, 2019.
21 MerriamWebster Dictionaryhttps://wwwmerriamwebster.com/ditionary/low Accesseduly26, 2019.
22See21 C.FR.145.130(cf2)(i).
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Table 1:Products with High Levels &ugas Making Impled Low Sugar Claims

Brand Product Implied Type of | Serving Sugary/ RACC Sugars | %DV/

Sugar Claim | Claim Size Serving* RACC RACC
Organic Peach Te| ] ¢ 16.9fl. oz. | 25¢ 360mL | 18¢g 36%
Honest Tea Organic Hlf Tea& Half Lemonade ”S us - A Low 16.9fl.oz | 259 360mL | 189 36%
Organic Peach Gha-Long Tea| ® W€ €1 0 16fl.oz |15¢ 360mL | 11g 22%
Q Drinks Q Spectacular Ginger Be Aless 7.5fl. oz 20g 196mL 18 g** 36%
Carlonated Q Spectacur Ginger Ale Sweet o Reduced | 7.5fl. oz 149 196mL 12 g+ 24%
Mixer** Indian Tonic Water 7.51l. oz. 16 g 196 mL 16 g** 32%
Snapje Sorta SweeStraight UpTea | i S o 8weeat ( Low 185fl.oz |21g 360 mL | 14¢9 28%
Iced Grea Tea, Bueberry Pomegranat 16 fl. oz 209 360 nmL 15¢ 30%
Iced Green Tea, Super Fru 16 fl. oz 209 360 mL | 15¢ 30%
Iced Green Tea, Lime Pomegrani 16 fl. oz 209 360 mL | 15¢ 30%
Steaz Iced Green Tea, Hia& Half ALiahtl 16 fl. oz 209 360 mL | 15¢ 30%
Organic Iced Green Tewith Coconut Water S 8\/ eye . Low 16 fl. oz 209 360mL | 15¢ 30%
9 Iced Green TeaGrapefrit Honey 16 fl. oz 20g 360mL | 15¢ 30%
Iced Green Tea, Lemdainger 16 fl. oz 2049 360mL | 159 30%
Iced Green TeaMint 16 fl. oz 2049 360mL | 159 30%
Iced Green Tea, Peac 16 fl. oz 20g 360mL | 15¢g 30%
Peach GingeBlack Tea i Bghtl 16.9fl. oz. | 209 360mL | 149 28%
Teasbd Pomegranate Blueberry Green T Swe >(/a t o Low 16.9fl.oz | 20g 360mL | 149 28%
Mango Yuzu Green Te| 16.9f.oz | 20¢g 360mL | 149 28%

DV = Daily Valuefor added suges (509)

RACC =ReferenceAmount Customédy Consumed

*Total sugas and add# sugars are equal for all products in thlde; table uses DV for adadkesugars, aso DV has beerstablishedor total sugars

™ Q Drinks are marketed asink mixers. Beausethe RACC for mixes is the amourequiredto makea 240 mL drink (withoutée), we assumetthat is
equivalent tahe vdume ha remains after accating for a standard 1.5 fl. 0z. (44 mL) shot of liquery, amixersRACC of 196 ml).



Finally, in thecontext of nutrient contentaims, the termslightly, o fisortag fislightly,6 and
fjusta tad are undefinecdnd constitute unauthorizegsonyms forfilow.0 FDA has previously
issuedenforcementettersfor unauthorized uses of synonyms fordifging terms used in
nutrientcontent claims, such as a letter to Pepper Snappl&roup in2010 which statedwith
respect tothe claimfENHANCED WITH 200 mg OF ANTIOXIDANTS FROM GREENEA
& VITAMIN C o: filn the context of this label the ter@nhancedis anunauthorized synonym
for admorednutrient content claind?® Even if specificilow sugad claims were authorizedyb
FDA, the u® of unauthorizé synonyms would rendéne clainsin violation of FDCA.

IV. AL ow sugaml and fireduced su@ro claims on products that arenot actually low in
sugarsare misleading

While theunauthorizeatlaimsin Tade 1would be in volation d FDCA on any produst we
bring theseparticular productso the attetion of FDA becausé¢heycontainbetweer22 perent
and36 percent of theDV for added sugars p&eferenceAmountCugomarily Consuned
(RACC). Such chimsarenot only violative, butalso particularlymisleadingand pose apecific
risk of harm to consumerseeking to lowetheir sugr consumption, including thosettvdiet
related dseases, such as Type 2 diabetes

FDA has not issued regations definingilow sugao or flow added sgar,0 buttheupper
threshdds for Alow xxx0 claims charactézing levels of fat, saturated fafyalesteroland

sodium range from 5to 7 percent of th®V for the relevant nutrienper RACC?* While thee

is no DV for total suga, d 22 to 36 percent 6the DV for added sugargach of these products
would far exceed a comparable threshibldandard wereset baseé onthis DV.

Moreover, reglationsallow fihigho claimsd nutrientcontent clains charactézing high levels of
a nutriend to be usedprovided that the fod containsat leas0 percenof theDV perRACC.2°
The prodictsin Table lall exceed?20 percent of the DV for addesugars per RACGneaning
each of these productsriot only notflowo in added sugay$ut isactuallyfihigho in added
sugarsacording to FDAS standad definitionfor fhigh ino claims.

In bearingimpliedfi | o w 0s iglaced sugdr ims$, hese poducskdlabeling falsely

impliesthat they aréow in sugas, including added sugar€onsumers relying othese

staemerns are misled tdelieve tley are follaving theDGAGa dvi ce and fisel ectin
lowinaddedsugaf8 even as t hrages thataerecsualyrhgh ib added sugars.

This violatesbothFDAGs regulatiorof nutrient content claisyandthe agencyé general

prohibition ayainst lakeling that isfalse or misleading.

2 U.S. Food and Drug Administiah. Warning letter to DrPeppeSnapple Group. Augu80, 2010
https://www.fdalabelompliance.com/letters/ucm224571

24U.S. Food and tug Administration.Food Labeling Guidg(January 2013

2521 CF.R. §101.54(b)

26 U.S. Health & Human Servs., U.®ept. ofAgriculture, Dietary Guidelines for Americans 201%502Q
8th Ed. (Dec. 2015https:/health.gov/ditaryguidelines/2015/resources/2015

2020 _Dietay Guidelnes.pdf



https://www.fdalabelcompliance.com/letters/ucm224571
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V. FDAG authority to regulateimplied i | o w & ucgldas$not een affected by
recent court decisions

Th e Fskuthority to regulatempliedi | o w oOslaingsia mot affected byrecent court

decisiongn private Itigation addresing health and nutrient content claiorsproducts high in

added sugabecausehey considetheclaims in the context of @healthyo claim. Several courts
recentlyconsideredhe claimsi j atadswe et 0 and # ldodnithede decisonshee t e n e
courtsconsidereanly the question ofvhethemutrient contehclaims implyirg thatproducs are

fi h e adlare msleadingwhentheyaremade orproduds high in added suga&’ Outside 6 a

connection o A h e al ttheopwtshavenataddressevhetherimp i ed @Al ow sugar
nutrient contentlaimsarespecifically prohbited by federalregulatiors.?®

VI. Enforcementaction is needed orfilow sugaro claims

Based o the aboveCSPI respectflly urges he FDAto take eforcementaction against &
manufactures identified in this letter for nkéing implied Alow sugabd or freduced suga claims
unauthorizedy curent regulation, as well as anther manufacturers maig similar clams
that the agency nyddentify. Such taims areprohibited under federal laand are misleading
Moreover these paticular productshould beanenforcenent priorityfor the agencypecause
theyharmpublic health byappling such claims t@roducts high in added sugamnsaking it
harderfor consumerso follow theDGA advice tolimit calories from added sugars andelect
beverages that anedeedlow in added sugar®

In addition, weencourag¢heagency to mee expeditiously tassueregulationsauthoizing
Alow added sgan claimsto be made omproducts that are tlylow in added sigass. In
authaizing suchclaims, we encoage the agency to dewpl aper-RACC threshold similar to
thatwhich isusedfor otherflowo nutrient contentlaims and to consideseting it no higher
than5 percent ofthe DV, or3 grams3° per serving

27 See, e.gSahzar v. Honest Tea In@4 F. Sipp. 3d 1304, 1316 (E.D. Cal. 201#adley v. Kellogg

Saks Company273 F.Supp.3d 052 (N.D. Cal. 2017)Krommenhock v. Post Fogd255 F.Sup@ 938

(N.D. Cal. 2017).

28 The courthave leen dividel in their assessment tfese claimsOne California Mstrict Court opined

that the i mplietd a otwamkatlgyadcetad aismafjdas d f or #dApuffe
vague and nosspecific. Salazar v. Honest Tea In€4 F.Supp 3d 13041316 €.D. Cal. 2014) (A1t ad o

and a nki smloonspecifc tevnes that Bck any clear, objective iatiien of theidev e | s 0 ) .

By contrast, at least one otldistrict courtconsidering tfs issue has correctly recognizech at lyial i ght
sweetead 0 i femeapuafferyd but i nst e adbecausest cai keadi reasonable lcansumer

to draw concluigns about théevel of suar in the productHadley v. Kellogg Sales Gwmpany 273

F.Qupp.3d 1052, 1086 (N.D. Cal. 2017)d [ T Juh @ann@conclude that no reasdnla consumer would

relyonsth ement s | i ke ALiIightly Sweosctudethattbamoannotddéd i ght | vy
sugar in the product is, atthe vergde notsolggh t hat t he pr) KRegardldsithée ®ut unhea
decisions applying thstandard for pufferywouldmot apply t ooFDAMp| aedl G0
claims because claim that might be puffery in one contextan be actionable whét has an ojective meaning

in anothercontext, such awhen the term is defined bggulaton. For example, FB regulations specify that
claims indicatingutritaetd aldrfnagientar@ingriert eontenockaiohs s
characterizig the level othati ngr edi ent , e v e n (anhdother guthoried, Ssypomyo®du s o U r C ¢
t er ms, s acnhs 0a sa nfidc diestnobspecifically quantify the levels oé thutrient.See2l
CFR.8801.54. Nutrient carctee ntiffddjiraghmodf dhi Ghopdt eomwe
29.S Health & Hunan Servs., U.S. Deptf Agriculture, Dietary Guidelins for Americans 201:202Q

8th Ed. (Dec. 2015nttps:/heath.gov/dietaryguidelines/2015/resour@84/52020 Dietary Gulelines.pdf

30 Five percent of th DV is equal to 2.5 grams, which has been rounded to 3 grams.

eal t
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Sincerely

Laura MacCleey
Policy Director
Center for Science in the Public Interest

Sarah Sorscher
DeputyDirector of Regulatory Affairs
Center for Science in the Public Interest

Eva Greenthal
Policy Associate
Center for Science in the Public Interest



Appendix

Nutrition Facts

1 Serving Per Container

Serving Size 1 Bottle

Amount Per Serving

Calories 100

% Daily Value
Total Fat Og 0%
Sodium 15mug 1%
Total Carbohydrate 9%
259

Total Sugars 259

Includes 25g Added 49%

Sugars

Cholesterol Omg 0%
Protein Og
Vitamin D 0%
Calcium 0%
Iron 0%
Potassium 0%
WVitamin C 60%

Mot a significant source of saturated fat,
trans fat, cholesterol, distary fiber, vilamin
D, calcium, iron and potassium.

INGREDIENTS

ORGANIC BREWED TEA (FILTERED WATER, FAIR TRADE CERTIFIEDE ORGANI C
BLACK TEA LEAVES), FAI R TRADEANEESBGARFI EDE ORGA
ORGANIC PEACH PUREE, ORGANIC NATURAL FLAVORS, ASCORBIC ACID (TO

PROTECT COLOR), CITRIC ACID.

https://www.coceacolaproductfacts.com/en/produtishesttea/peah-oo-la-long/16-0z/
Accessed December 12, 2019



https://www.coca-colaproductfacts.com/en/products/honest-tea/peach-oo-la-long/16-oz/

Nutrition Facts
1 Serving Per Container
Serving Size 1Bottle
Amount Per Serving
Calories 100
% Daily Value
Total Fat Og 0%
Sodium 15mg 1%
Total Carbohydrate 9%
259
Total Sugars 259
Includes 25 Added 49%
Sugars
Cholesterol Omg 0%
Protein Og
Vitamin D 0%
Calcium 0%
Iron 0%
Potassium 0%
Mol a significant source of calories from
fat, saturated fal, trans fat, cholesterol,
vitamin A, vitamin C, calciurn and iron.

INGREDIENTS

ORGANIC BREWED TEA (FILTERED WATER, FAIR TRADE ORGANIC BLACK TEA
LEAVES) FAIR TRADE ORGANIC CANE SUGAR, ORGANIC LEMON JUICE FROM
CONCENTRATE, ORGANIC LEMON EXTRACT, CITRIC ACID, ASCORBIC ACID (TO
PROTECT TASTE).

https://www.cocecolaproductfactsom/en/products/honesta/rachoo-la-long/160z/
Accessed Deamber 12, 2019
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Nutrition Facts

1 5erving Per Container

Serving Size 1 Bottle

Amount Per Serving
Calories 60
% Daily Value
Total Fat Og 0%
Sodium Omg 0%
Total Carbohydrate 6%

l6g

Total Sugars 15g

- _ Includes 150 Added 30%
PEACH 00- LA-.LONG“ Sugars
) ‘ ; TEA el i Cholesterol Omg 0%
0 LAvoRED WITH omERN““ ne a : Protein Og

g . {6FL0Z 2] Vitamin D 0%
L (AmaL o™~ 1 Calcium 0%
Iron 0%
Potassium 0%

Not a significant source of saturated fat,
trans fat, cholesterol, dietary fiber, vitamin
D, calcium, iron and polassiurm.

INGREDIENTS

ORGANIC BREWED TEA (FILTERED WATER, FAIR TRADE CERTIFIEDE ORGANI C
OOLONG AND BLACKTEA LEAVES) , FAIR TRADE CERTI FI EDE
SUGAR, ORGANIC PEACH PUREE, ORGANIC AGAVE SYRUP, NATURAL AND

ORGANIC FLAVORS, CITRIC ACID.

https:/ivww.cocacolaproductfacts.com/en/products/hortest/peactoo-la-long/16-0z/
Accesseddecember 12, 2019
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5 fl ox cons (30 fl oz) 4 x 222mi cons (888 mi pers wre ot s, 28

Target.com
December 12, 2019

Nutrition Facts

Serving size 1 can
W
Calories 80
% Daily Value
Total Fat Og 0%
Sodium 20mg 1%
Total Carbohydrate 21g 8%

Total Sugars 20g
Includes 20g Added Sugars  40%
Protein Og

|
Nota significant source of saturated Fat, trans fat, cholesterol,
dlietary fiber, vitamin D, calcium, iron, and polassium

INGREDIENTS: CARBONATED WATER,
ORGANIC AGAVE, CITRIC ACID,
GINGER EXTRACT, EXTRACTS OF CHILI
PEPPER, CORIANDER, CARDAMOM,
LIME, AND ORANGE.

Amazon.com
December 12, 2019
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GREAT SPIRITS
DESERVE
SPECTACULAR

GINGER ALE

SPECTACULAR GINGER ALE

Instacat.com
Accessed December 12, 2019

Nutrition Facts
Serving size 1 can
Amount Per _Serving
Calories 6_9_
% Daily Value
Total Fat Og 0%
Sodium 15mg 1%
Total Carbohydrate 15g 5%
Total Sugars 14g
Includes 14g Added Sugars  28%

Protein Og
_—————
Nota significant source of saturated Fat rans &, cholesterol,
dlietary fiber, vitamin D, calcium, iron, and pofassium

INGREDIENTS: CARBONATED WATER, ORGANIC
AGAVE, CITRIC ACID, GINGER EXTRACT,
EXTRACTS OF CORIANDER, CARDAMOM, CHILI
PEPPER, ORANGE, AND ROSE OIL.

Amazon.com
Accessed Daamber P, 2019



{ \
INDIAN INDIAN INDIAN

TONICYETONIC {# TONIC

CONTAINS QUINING WATER

CONTAINS QUININE ‘

WATER

CONTAINS QUININE

Instacart
Accessed December 12, 2019

NUTRITION FACTS: serv. size:180TTLE

AMOUNT PER SERVING: CALORIES 70,
TOTAL FAT OG (0% DV), SODIUM OMG (0% DV), TOTAL
CARB 16G (6% DV), TOTAL SUGARS 16G (INCL. 16G

ADDED SUGARS, 32% DV), PROTEIN OG. * %DV =% Darr Ve

INGREDIENTS: CARBONATED WATER, SUGAR, CITRIC ACID,
NATURAL FLAVOR, QUININE.

Amazoncom
Accesseddeember 122019

e
@,

TONIC

WATER

CONTaINS Guinint
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_pit NATUR,,
SORTA SWEET

STRAIGHT UP/
N IEA—

>~ MADE WITH REAL TEA £

Calores

Total Fat

Sodium

Total Carbohydrates

Total Sugars

Includes 21g Added Sugars

Protein

MNUTRIENTS AMOUNT

&0

Og

Smng

22g

22g

Og

% DAILY VALLIE
4

0%

0%

5%
_|_

43%

=* Caffeine is naturally occuming and actual amounts may vary.

Products may not be available in 3 areas

INGREDIENTS

FILTERED WATER

SUGAR

TEA

NATURAL FLAVORS

CITRIC ACID

+ + + + +

https:/www.dpsgpoductfacts.com/product/STRAIGHT UP_SORTA SWEET TEA 18 5

Decenber 12, 2019
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https://www.dpsgproductfacts.com/product/STRAIGHT_UP_SORTA_SWEET_TEA_18_5

Cnntqin_s 1% Juice
Nutrition Facts

mount per serving

organic Calories

TRy
Green Tea

https://steaz.com/lighttfgwedened/
December 13, 2019

Ingredients: Filtered Water, Cane Sugart*, Natural
Flavors (Pomegranate, Blueberry & Other), Acai
Juicef, Lemon Juicet, Green Teat*

t* Organic - fair trade t Organic

Caffeine content: 15 mg / can

16


https://steaz.com/lightly-sweetened/

https://staz.com/lightlysweetened/
December 13, 2019
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