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Manufacturers design product 
packaging to catch kids’ attention. 

Sugary drinks appear in about 25 different places in 
grocery stores. 
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 “The food environment has become a 

tsunami. If it doesn’t drown us, it 

waterlogs even the strongest of 

swimmers, who have to exert more 

energy, be more alert and more 

conscientious than ever before just to 

stay afloat.”1 

—Deborah Cohen,  

Rand Corporation, 2014 

 

 

Some stores like this Harmons Grocery sell fruit at checkout. 
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