






 
Chains with 15 or more units nationwide



 
Post calories as prominently as price



 
Patient Protection and Affordable Care 
Act – March 2010





 

Demand-side effects

› Consumers substitute to lower calorie items
› Consumers substitute to different restaurants
› Consumers purchase fewer items



 

Supply-side effect

› Restaurants change their menus





 
Nutrition information is already available



 
Choices driven by convenience, taste & 
price



 
“Teaching to the test”







 
3 months before & 11 months after



 
NYC (posting starts April 1, 2008)



 
Control locations—Boston & Philadelphia



 
110 million transactions



 
11,000 cardholders





 
Deep dive on how calorie posting 

affects consumer behavior at Starbucks



 
Can assess impact on their business



 
Starbucks is one of the biggest chains





 
Starbucks not representative of all chains



 
No data on total caloric intake



 
No data on obesity







 
We estimate the impact of calorie 
posting on calories per transaction



 
Transactions in Boston & Philadelphia 
control for seasonality



 
Various robustness checks (see paper)





 
Ave. calories per transaction falls by 6%

› From 247 to 232 calories per transaction



 
The impact is all from food choices

› Beverages choices unaffected

› Food calories fall by 14%





 
Revenue per transaction falls slightly



 
Offset by an increase in transactions



 
Zero net impact on Starbuck’s profit



 
Revenue increases by 3% for Starbucks 
located within 100m of Dunkin Donuts





 
2,000 calories per day



 
25% of calories from chain restaurants



 
6% reduction in calories from ALL chain 
restaurants



 
Implies 30 calories per day reduction





 
Calorie posting is no silver bullet



 
Effects may be larger at other chains



 
How information is provided is key



 
Good news – major companies 
understand the value of developing 
more nutritious food
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